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How much time is needed to videotape my Buy-Local Video Profile? 

The Buy-Local Video Profiles are set for up to 3 hours on-location videotaping at 
generally one location.  Additional time required will be at a $100/hr rate.  98% of all 
video profiles can be shot in three hours.  Occasionally more time is needed to acquire 
the video to tell your story – we will work with you.  

In addition we provide up to 3 hours for editing, encoding and placing on the web 
(affiliate chamber sites, www.buy-local.us, you tube and other social network sites). We 
will provide you the code to add to your website.  Have a special need that requires more 
time to edit; this will be done at a $100/hr rate.   

Do I need to prepare a script?  

The Buy-Local Video Profiles are done primarily as an interview.  If we are interviewing 
speakers, we actually prefer an unscripted shoot as it is far more authentic and natural. 
Think of the interviews as more a conversation, rather than a question and answer 
session. If a voiceover is needed rather than interviews we do then require a script that 
will be recorded by the client or for a fee a professional voiceover artist.  

Or, we can combine part of an interview with a scripted area as desired.  Remember we 
will be shooting b-roll to cover parts of the interview and all of the voice only sections. 
The Profiles are packaged based on time and cost.  We are here to help so if you need 
more then the package states we will custom quote to meet the needs of the project. 

What should I have ready for the video shoot. 

Part of the storytelling is to show what is being talked about in the interview. Think about 
what your business does.  Now and this is critical, you need to have each topic ready to 
be videotaped and set up ahead of time as to show off what you do – even if you have to 
stage it the day of the shoot. 

Schedule people to be at your store to be customers for your video shoot, to be a patient 
in a dental chair, or a customer ordering a pizza.  The more control you have over who is 
in the video the better off it will be – this includes your staff as well.  This is solely based 
on what you are selling and whom you are selling to.  Pre-plan.  

What to Wear:  Dress as you normally would. The more relaxed and natural you are, the 
better you will appear on camera and people viewing your video will know what to 
expect at their first meeting. We recommend solid colors, as they look best on video. You 
may also bring a change of clothes to appear more casual in some of the shots. 
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What Not to Wear: 

• Avoid wearing the same color shirt & tie, narrow stripes, or busy patterns - as the 
camera doesn't pick these up well. 

• Try not to wear anything too bright or distracting - you want viewers to focus on 
what you're saying, not what you're wearing. For this reason, jewelry should also 
be kept to a minimum. 

• Glasses can shimmer and give off light kicks, which make it difficult to light 
around. However, if you don't have contacts and prefer to wear your glasses then 
go ahead and wear them, we'll work around it. 

Relax: Speak and move naturally. Being too formal may put too much emotional 
distance between you and the audience. So - just be yourself and don't rush through your 
shoot; using more than one take is fine, the pros need more takes, relax.. 

Don't Over-Prep: We do not recommend memorizing a script unless you are a vigorous 
and frequent speech giver. Do memorize your key messages and let us help you get the 
information across during the interview process. We are more than willing to work with 
you to get the quotes we need to make a great video. 

Keep it Short: Short answers are optimal - no more than a few sentences long. Stick to 
your key messages and talking points - we'll help you get them across in your video. 

Look at the Interviewer: Don't look directly at the camera lens. Don't look down or 
away, keep your eyes from darting and talk with confidence and feeling. 

Have Fun: Try to relax & enjoy the process - it's really not so bad. We are here to help 
make this a productive and positive experience for you. Your preparation and willingness 
to listen to our advice is key to your video success! 

Have any questions please contact 231 937-5420, I am here to help. 

 


